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SEARCHING FOR CUSTOMERS
ONTHE WEB

The Power of the Search Engine Can No Longer Be Ignored

Trachtional methads of advertising, branding and
dcdiaring new custamers i sowly fading sy,
Mere are] e people are tuening 1o the Inbemet
T cancuct business, The days of looking up &
comparty in the yellow pages &ré lang gane, Today,
i seximamet huas & ] $or your proclict o sendice
Ahery will porwer wip Ehelr compiters, vist the

Welh nages Viden Hews

|Google s

search éngines of choice, aned type in what they e
fescrbiry fioe Ressalts are instantareais and the wsers
il alimwcst abwieys fird exactly what they need with
ane<lick af thi moss,

Inddependent affice supply dealers mist
sertaisly consider haw strarg of an Inbermet
presenice thiry have far theii companies.an ssarch
erkpines. Simply put, if o prospect iskooking for vou
an e Internel, yous Web dte nesds o show up in
search engine rankings, I yous site cesn't, you can
Bt Ehal your competitars will bfter all what good
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Search Engine Marketing is the sciene of
gearch ag it refates B marketing Your comparry,
prodicts ard serdces on the web, of more
specifically an the rrany different ssarch éngines
ek are oulk B There ane twa ways 1o s up
within sesech engires

Search Engine Optimization [SECH—Thisis
alse kneran a5 crganic or paturs oplimizstion, The
ebjective of SE0 i b increase wib visitor counts
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It’s Time To
Take Back
The Chain Store
Business!
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aie NITH
etition is NOT the Independent Dealer Down the Street.

n has over 40% of their consumer prices at 10% discount or less.

mm is only 17%.,
produ d-'lﬁh stores and mail order houses have over 100000 items
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Chai Hl.m:hm Wholesaler Number, UPC Code or Partial Numbers
‘IMIL& Multiple Chain Prices on a Single Screen
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s Mbﬂhwuﬁ.ll Office Products Search Engine
-' Stafl the Power of [tem4 1 1.com, 24-7 for One Flat Annual Rate

ﬁuﬁm Store Business With OP-24/7 “Match or Beat™:
ol due '_ customer acquisition method!

ich” or “Beat By %™ The Chain Siore Price

zs and Reap Mid to Upper 20°s Margins

nee “Chain Trained™ Customers




by ranking highin the resuits of searches that pertain to
tha content of your site it is not pust about copy liring,
imfrastructure or s=arch engine submissicn, but rathar
2 comples mix of many warabdes that need 1o be built
it the fabic of 2 Web site.In athar wands, § you
aptimize your site for search enpines, it will naturaly
shize up for the keyraords you spadify.

Pay-PerLlick Advertising [PPC|—These ara 2l
the ads that show up under the “Sparsored Listngs’
sactians on search angine rasults pages. ¥ou define wour
kerpwinnds, oreate your ad copy and 524 2 cost-per-click
for cach ad. Essantially, wou are paving the ssarch
anging each tima a user clicks on your 2d.PRC
camipaigrs can be vary effective but guers carshul
strateqy and managemsant

In a nutshell the differencs bebween orgarec
aptimizatiaon and pay-per-dick campaions i that with
PPC yiou pay foreach click to waur ste.With SO, the
rankings are naturalty high becauss you wers smart
anpaugh ta optimize wour site for waur spedhic
targeted keywards. The screenshot an page T shows
hivw paid and arganic “ads” ara displayed an search
anina results pages.

Geographically Targeting Your Audience

Many indepandent office supply delers obwiously
have cartain geographic regions inwhich they condusct
busingss. ne of the commaen miscancenbans thay
have js that even if they do cotimize thear Yab site and
run pay-per-click campaigns, thew will ke primarily
compating against the Tig bowes” ke Staples or
Office Depat, or 2ven lange eCommerce Web stzs that
speciically sell office supplies nationaly or globally.
Whilkz it is impartant to hawe your W site mnk for
maire gereric tamms ike “office supplies”ar“officz
supply dzalers.”thers is a better vy ta go abaout
it—by peographically tarpeting your compary on
search angines.

Simply put, pecqgraphic targeting is optimizing
war Weby site and running pay-par-click campaigns
that are catered to the geooraphic arsa imwhich you
conduct buaness. Let’s say that | am an offics supply
dealar in the state of Mew Jersay. One of the first gozls
af mry Web ste should be to rank anganically for
kepeords and phrasas like Mew lersey Office Supply
Diealers, N Office Suppliss, RYC office suppdes, New
Yoirk Office Supphy Cealers and 50 0n

To accorplish this, 2l wou need to do is make surs
thizsa words show up invour body capy. vperdinks,
tithe t2qs, UALS, etr._ There are itzrally hundreds of
things you can do ba your site fo achieve better
arganic rankings, but whils doing so it isimperative
Yo aptimizs for the gecgraphic regions in whidh you
conduct busaness. Prospects who are locking 1o do

busnzss localty, get bettar pricing,ar simply do not
warit to deal with the Staples and Office Depats of the
warld, wil bype in geographicaly tangeted terms.

The second way bo target wour company geographically
an search engines is through pay-per-click campaigns.
Googla and Yahoo are wery good at dodng this The
concept is the same a5 rurning pay-per-click campaigns
naticmaly ar glabalky, eecept vwhen you set up yvour ad
campakgn you specify 3 state, counky o sven city as
apposed o running the ad in an entirs cauritry, Your ad
il show up in the sparsored listings section of the
saarch anmine results pages for anly thoss prospects
that are bacatad in the gaooraphic araa you spaciby
fgain, let’s assume | ami locking for office supplies and

I live im Mewe Jarsey I | type in“office supplizs; | will be
presented with ads for office supply dealers wha senve

idantiy all the keywords you would ke 10 shaw up
far in s=arch ergines. A good way to da this s o

anaiyze whers and when the competition shows up,
Blow out 2 ienple Bt using kejwand analysis toots
(wailabe in Google’s AdWoeds, or throuh your seanch
engins marksting compariy’ and check your Yéeb sibe's
analytical data to see what wsers ara ssarching far on
O T SRR

After you have identifisd waur keywards, you can
fallaw quidslines and best practices ko aptimize your
site for these words and phrases Some of these
techiniguas include placing keywards in all aof the
fallowing kacations

+ Tithe tags

+ Mizta data [in the code of vour Wab site)

+ By copy,“above the fold" of the page

There are many goals a Web site
should aspire to, but one of the

most importan

{ 18 to draw

In new business.

the state of Mew Jersey This is an excellent way 1o bid
an mare genenc temns, ke “office supplies’and show
up specifically for the audisnce you are tning tareach,
This type of campaion akso bowers wour spand, as the
cost per click will be bowesr when it is gecgraphically
targeted as compared with an ad that rums nationally.

Designing a 5earch Engine-Friendly Site

I o build it, they will cama "We've all heard
that ane before, but it does not hotd true in the realm
af Infemet marketing. Sure. every campany shoud have
a Wb site. bt what good is it ooing b3 do if no ane can
find it? There are many goals 2 Web site should aspire
to, bt onie af the most important is to deaw in res
buzsiniass, As we kniow, the most effsctive way to do this
ardine is to have your company's Web siva show up on
search enmines f wou do not have the time, mansy ar
resorcas 1o |aunch pay-perclick camgalgns, than yau
atlheast need to pay atterition ko how pou baild wour
site. ¥ you build it to not only b end-uses friendly, bat
caber to search engines as well, you will start to ses your
site miave Up in rank an seanch engine results pages.

First, and probabdy the most impartant step, is to

+ Page headings |bokd and langer bet]

* | and around hyperlinks

+ LIRLs Ipage names and directory structures)

+ ALT tags of Fmages

Thie list goes on and an but 35 a basic best
practice, dauble check vour Web site and make are
wioul have your keywards in 3l of these placss

Saarch engine marketing and optimization is 3
sclenca If implemenited camectly, the berefits can be
N rTnous. Acouiring naw customiers, increasing salss
and estabilishing vour brand oriline ane all sasily
aceamplished thirough s=arch engine marketing The
povwer of the Intemet and the ease with which it helps
eweryane conduct busness is growing. You can either
start b=ing 2 major player on seanch engines, of you
cam bt wour competition do it It has became a e ta
the tap of the search engine pages, and you da not
warit to fall behind,

infarmation proided by fennifer fze Stine. Diactor of
Mareting Fartume Web-Marketing Farmore infermation,

H ﬁ ; t[}l\ H bﬂ "‘a‘ ' [ Top 10 Ways to Motivate Part-Time Employees

Part-time jobs attract a full range of warkers—studants. retiraes, of those wanting fo eam extra cash—and many do not see these pasitions as careers Homw da you get the
oSt gt af this diverse oraup af ermloyess who work 2 lirmised number of hours sach vesk?

Appreciate part-time employess for the job they do, Recognize part-timers If wou want them to candinus to do 3 good fob

Treat part-lime employess the way you want them to act. Treat par-timers with 2 long-term perspective. Ask where they want 1o be in five years or what sills they are
Interested in lazming.

Provide new challenges. Mix up the workdosd by moving them around and expasing them to new tasks. Give them a dhakee of asslgnments whenever possible.

Assigh & mentor. Assion & full-time employes fo mentor each part-Simer.

Encoursge part-timers ts take inltiative. Fecogrize part-time emglopess for tzking the initlthe to prowde better service to custames,

Provide the right training and reseurces. Employess need the night orentation and training to do thelr jobs well. Ask them what would help and deliver onit.

Shew part-timers that their jobs matier Motivate part-timers by showing them haw thelr jobs relate to the campany's cverall gaals

Commnbeale Communication 5 the [feline of any company. Carstantly talk with part-time employess to ss= i they have questians o concsms.

Malce thim feel a part of the team. Everone nesds and wants ta feel 3 part of the team. Invite them to attend department mestings or off-hours sodal evenis
Makce it fun. Make the work envircnment enfoyable. The maore fun wour woekplace bs, the mare likely that emgloyess will do their best—and stay with your compaiy longer.

W veus gre 0 5P Richares Achvantage Dealer, move sire you ore gefting wour moneys warth when deafing with employees and el selated costs. Toke advonioge of the frag
Hit Hatfine services offerad by Horry iWoseley and The Humen Resources Servce. Colf Harry at 214) 562-0006 with your HiY guestions oy emall iim of hemessleyi oo,
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